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While party identification is split evenly within the state, a plurality
of voters identify themselves as conservative in ideology.
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Regardless of political registration, or support for Tea Party candidates, Floridians are
overwhelmingly negative about the way Congress has been handling its job.

How would you rate the way the U.S Congress is handling
its job — excellent, good, not so good, or poor?
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Democrats and Independents view BP unfavorably, however, Republicans and
Tea Party supporters have a narrowly net positive view of the oil company.

I'd like to ask you your impressions of some people and organizations in public life.
As | read each one, just tell me whether you have a very favorable opinion of that
person or organization, a somewhat favorable opinion, a somewhat unfavorable
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opinion, or a very unfavorable opinion. Net Favorable
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Voters are split on how well BP and the federal government handled the Gulf oil spill,
despite the overall negative view of Congress and BP.

How would you rate the way BP has handled clean up and
recovery from last year’s Deepwater Horizon oil spill in the
Gulf of Mexico?
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How would you rate the way the federal government has
handled clean up and recovery from last year’s Deepwater
Horizon oil spill in the Gulf of Mexico?
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Floridians universally believe the quality of their beaches and coastal waters are
important to the state’s economy. Voters of every party, as well as
Tea Party supporters, think alike on this issue.

In your opinion, how important are Florida’s beaches and coastal waters to

the state’s economy — very important, somewhat important, not too Tes
important or not important at all? [Party Registration] party
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Voters in every region of Florida support a bill that would ensure fines from BP’s Gulf spill get to the
affected coastal states. Panhandle and Miami voters support this measure by the greatest margins.

Currently, fines paid by BP will go to the U.S. government.
Do you favor or oppose a bill in Congress, which would
ensure that money BP pays in fines for the Deepwater
Horizon oil spill is instead spent on restoration efforts in the
Gulf Coast states that were directly affected by the spill?
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There is broad support across all political parties for candidates who are dedicated to getting the money
BP is paying in fines to the affected coastal areas. This is a winning issue for candidates at any level.

Are you more likely or less likely to support a candidate No Net More
for public office who supports a bill to require that the | Opin. Likely ~
money BP pays in fines be spent in the Gulf Coast states? Total 75 12 13 +63
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Despite the general stereotype of the political debate, Florida voters believe BP fines
should be used for recovery and clean up instead of deficit reductions.

What do you believe should be done with the fines paid by

-
S

BP for the Gulf oil spill?

The fines BP pays for the oil spill
in the Gulf should be used to
reduce the federal deficit.

The fines BP pays for the oil spill
in the Gulf should be used to
help the recovery and clean up
in the Gulf states.
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Please contact us for more information about this presentation or
about Hamilton Campaigns and Ayres, McHenry and Associates.

DAVID BEATTIE WHIT AYRES
dave@hamiltoncampaigns.com whit@ayresmchenry.com
BRENDAN KARA DAN JuDYy
brendan@hamiltoncampaigns.com danjudy@ayresmchenry.com
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